Instructions:

Think about an experience that you, as an employee, have had in an organization that either did, or did not, recognize you as an internal market/customer.  Discuss the experience and cite examples from the readings.
As a health care consumer, describe a time when you noticed that employees either were or were not viewed by leadership as internal customers.  Cite examples from the readings to support your experience.
As a health care consumer, what does quality mean to you?
[bookmark: _GoBack]Describe an innovation in health care that you have used, or are likely to use in the future, and explain why. 
Do you consider yourself a passive or active health care consumer, and why?

This week’s articles:
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